REFUGEE WEEK UK 2017 EVALUATION REPORT
Refugee Week
C/O Counterpoints Arts
Unit 2.3 Hoxton Works
128 Hoxton Street
London
N1 6SH
T +44 (0)207 346 1215
E emily@counterpointsarts.org.uk
www.refugeeweek.org.uk

@refugeeweek

refugeeweek
@refugeeweekuk

1

CONTENTS
1. Key Figures________________________________________________________________p3
2. About Refugee Week_______________________________________________________p4
3. Events____________________________________________________________________p6
4. Media____________________________________________________________________p20
5. Social Media______________________________________________________________p23
6. Promotional Materials______________________________________________________p26
7. Education and Creative Learning____________________________________________p28
8. Recommendations_________________________________________________________p30

2

KEY FIGURES

600 events
Media reach
47 million
Social media reach
4.5 million
100s of schools
took part

3

ABOUT REFUGEE WEEK

Image: Audience at ‘Different Pasts Shared Future’ at British Museum © Marcia Chandra

Refugee W eek is the UK’s largest festival celebrating the contribution of
refugees and prom oting understanding of why people seek sanctuary.
Founded in 1998 in response to growing hostility towards refugees and asylum seekers,
Refugee Week is a national programme of arts, cultural and educational events that
celebrates the contribution of refugees to the UK and encourages a better understanding
between communities.
The festival takes place every year in the week around World Refugee Day on the 20
June, and is an established part of the cultural calendar in England, Wales, Northern
Ireland and Scotland (where it is celebrated as Refugee Festival Scotland). Refugee Week
is also celebrated in some other countries, including Australia and France. Refugee Week
was held in Jersey for the first time in 2017.

Aim
Refugee Week provides a platform for refugees and communities to deliver and promote
positive encounters and images in order to create a culture of welcome throughout the
country.
The ultimate aim is to create better understanding between different communities and to
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encourage successful integration, enabling refugees to live in safety and continue making
a valuable contribution.

Theme
The theme for Refugee Week 2017 was ‘Our Shared Future’, celebrating the ways settled
and newly-arrived communities have come together to shape our culture and society in
positive ways. The theme of Refugee Festival Scotland was ‘Connect’, encouraging
people from all walks of Scottish society to connect with refugees, as neighbours,
colleagues, classmates and friends.

Partners
Refugee Week is a partnership project made up of the following organisations:
Counterpoints Arts (Refugee Week UK Coordinator), Scottish Refugee Council, (Refugee
Festival Scotland Coordinator), Welsh Refugee Council (Refugee Week Wales
Coordinator), NICRAS (Refugee Week Northern Ireland Coordinator), Amnesty
International UK, Migrant Help, British Red Cross, United Nations High Commission for
Refugees UK (UNHCR UK), International Organization for Migration (IOM) UK, Refugee
Action, Refugee Council, City of Sanctuary, Student Action for Refugees (STAR), Freedom
from Torture, British Future and IMiX.

Our Community
Refugee Week is an umbrella festival, with hundreds of arts, voluntary, faith and refugee
community organisations, schools, student groups and more holding Refugee Week
events and activities across the country every year. Refugee Week is also supported by
regional coordinators and key contacts and who help to coordinate activities in their
geographical region.

This Evaluation
Given the scale and decentralised nature of Refugee Week, this is not an exhaustive
report on the festival, but rather aims to give an overview and some highlights of
Refugee Week 2017, as well as offering recommendations for future years. Information in
this report is drawn from the Refugee Week online events calendar, evaluations from
Refugee Week’s media and social media consultants, a feedback survey for event
organisers (154 responses), feedback from national partners and reports from partners in
Scotland, Wales and Northern Ireland.
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EVENTS

Image: Audience at ‘Different Pasts Shared Future’ at British Museum © Marcia Chandra

A small selection of Refugee Week 2017 venues
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Refugee Week 2017 saw ‘Our Shared Future’ celebrated at hundreds of events in
mainstream cultural institutions and small local venues, in big cities and small villages, in
theatres, cinemas, museums, art galleries, libraries, schools, universities, places of
worship, train stations and public squares, enabling a broad demographic to engage with
refugee experiences, right across the UK (the venues shown above are a small sample).

Geographical Spread
Organisers across the country held around 600 events, including at least 456 in England,
104 for Refugee Festival Scotland, 25 in Wales and at least 11 in Northern Ireland,
reaching an estimated audience of 131,000 nationwide. The estimated total number of
events and overall audience are similar to those of 2016. As in previous years, these
figures do not include activities that took place in hundreds of schools across the country,
which engaged thousands of children and young people nationwide.
Refugee Week was celebrated in Jersey for the first time, in France for the second time,
and through an expanded programme of events in Ireland.
Events were held in seven local authorities for Refugee Festival Scotland, while Refugee
Week Wales took place across Cardiff, Swansea, Newport and Wrexham.
In England, there remained a high number of events in London, alongside a good spread
across all other regions:
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Range of Events

Over half (55%) of entries to the Refugee Week online calendar were arts and culture
events, which is comparable to previous years (around 50% in 2015 and 60% in 2016).
The steady growth in engagement by arts organisations also continued in 2017, with key
cultural institutions such as the Victoria and Albert Museum running Refugee Week
programmes, and regional Refugee Week arts festivals expanding or emerging - the
latter including Theatre Delicatessen's Home Festival and a week of literary events at the
Quaker Friends House in London.
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Refugee Week and the Great Get Together

Image: Refugee Week Great Get Together in Windsor © Windsor Express

June 2017 was the first year anniversary of the murder of Jo Cox MP, and Refugee Week
was proud to form a partnership with the national Great Get Together, which was held in
her honour over the weekend of 16 – 18 June, on the eve of Refugee Week.
Refugee Week organisers across the UK took up the call to hold joint Refugee Week–
Great Get Together events, with at least 15 community gatherings taking place from the
North West to the South East.
One ‘Refugee Week Great Get Together’ saw a group of Congolese refugees joining a
community tea party in Windsor, where they met the Mayor and Mayoress of the Royal
borough. Another was a Syrian Refugee Community Iftar, which brought together
refugees and others from London's communities to break the Ramadan fast.

“The cause of refugees was close to Jo’s heart and the fact that we will be marking
the first anniversary of her death just as Refugee Week 2017 begins brings added
poignancy to events.
I know what a great job Refugee Week has done over the last two decades in
highlighting the contribution of refugees to Britain. The values it promotes and the
2017 theme, Our Shared Future, chime completely with the message of
The Great Together.”
- Brendan Cox, Jo Cox’s husband
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Refugee Week 2017 ‘Artistic Offer’

New for 2017, Refugee Week coordinators Counterpoints Arts commissioned three live
artists, Richard DeDomenici, Gil Mualem Doron and Alketa Mripa-Xhafa, to offer their
installations encouraging connection and conversation to Refugee Week events in
localities across the UK. The installations appeared at Southbank Centre and British
Museum, and Gil Mualem Doron’s New Union Flag project travelled to Swindon.
Counterpoints Arts also worked with Highlight Arts to produce ‘Moving Worlds’, a
programme of refugee-related feature and short films available to screen at reduced
rates during Refugee Week. This pilot project was well received, resulting in 11
screenings in locations ranging from Wales to Scotland, and even Canada.

“This was a fantastic opportunity to show a film for a very low cost and meant that
we were able to bring together people in our community to watch it together. We
are very keen to do this again… Thanks to everyone involved in making this happen
across the UK for Refugee Week”
- M id W ales Refugee Action, who screened ‘On The Bride’s Side’ from
the M oving W orlds program m e
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Events: Refugee Week National Partners in England
As well as planning Refugee Week nationally, many of the festival’s national partners held
their own Refugee Week events – here are some highlights:
Counterpoints Arts

Refugee Week UK Coordinator Counterpoints Arts produced a flagship programme of events at
some of the UK’s most important cultural venues: In partnership with Southbank Centre, a week of
events with an estimated audience of over 3,000, including ‘Our Shared Future’ hip hop concert
curated by M.I.A as part of the Meltdown Festival, the Refugee Week Big Sing, Borderline satire
about the Calais camp and a partner-led day of interactive activities; at the British Museum,
‘Different Pasts Shared Futures’ featuring installations by Bern O’Donoghue and Richard
DeDomenici, music from Aar Manta and Simo Lagnawi and a film programme; a week of
screenings and discussion at the British Film Institute and the launch of Rafiki Jazz’s latest album at
Rich Mix.

UNHCR UK
UNHCR worked with artist Kate Daudy, taking
her refugee tent installation ‘Am I My Brother’s
Keeper?’, decorated with crocheted flowers and
quotes made by Syrian refugee women in
Jordan, to Hull’s Gig in the Gardens and the
Migration Museum.
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British Red Cross
As well as supporting a range of events across the
country, British Red Cross held ‘All I left behind. All I
will discover’, an exhibition of artwork by young
people from their refugee services in London and
Kent, at the Oxo Tower in London. The exhibition
was attended by around 1,000 visitors over five days.

IO M
Along with 3FF and other partners, IOM closed
Refugee Week on 3 July with ‘Singing Our Lives’,
a

newly

composed

commissioned
following

choral

months

song
of

cycle

creative

workshops with community groups, including
clients of Freedom From Torture, and performed
to a booked out Milton Court Concert Hall.

Freedom From Torture

Image: Jolade Olusanya

Freedom From Torture took to the stage - and
pitch - during Refugee Week, with Arsenal in the
Community's Freedom From Torture football
team playing two special matches, and the FFT
choir Sing For Freedom performing at ‘Singing
Our Lives’ at Milton Court Concert Hall on 2 July.
The organisation's Write To Life writing group
also shared their personal stories of migration for
a 'Living Library' at the V&A, 23-24 June.

City of Sanctuary
City of Sanctuary remained a key network for Refugee Week in 2017, with local groups across the
country holding event and activities to celebrate. One of these was Swindon, whose programme
encompassed film, music, schools workshops, a Great Get Together and a big family tea party.
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Am nesty International UK
Amnesty International UK’s local groups held Refugee Week events across the country, many of
which were also part of the Great Get Together celebrations. Amnesty International UK teamed up
with Hope Not Hate to hold a well-attended Great Get Together at its Amnesty Human Rights
Action Centre, featuring comedian Bridget Christie.

Refugee Council
Refugee Council brought newcomers and longstanding residents together for a RefuTEA as part
of Sanctuary Sunday at the Friends House in London on 25 June. In Leeds, Refugee Council
teamed up with the West Yorkshire Playhouse for a series of Refugee Week events.

"That was such a powerful and moving experience, I'll remember it for a long, long
time. Everything about it resonated with me – the collaboration, the 'real' people
not professionals, singing their hearts out full of character….
and musically very strong"
- Audience m em ber, ‘Singing Our Lives’ gala concert

Refugee W eek event organisers identified the following as key needs:
•

Support in reaching bigger and wider audiences

•

Support with publicising events

•

Ideas and advice for organising events, including examples of successful past events

•

Regional and local coordination and networking

•

Support involving people with refugee experience in events

•

Early availability of resources and information
Source: Refugee Week event organisers survey 2017
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Events: Three Brief Case Studies
Hull Gig in the Gardens
As part of its City of Culture programme, Hull
launched

Refugee

Week

with

an

outdoor

celebration at Queens Gardens on 17 June,
featuring global collective Rafiki Jazz and local
bands with roots in Tanzania and Ghana. Passers-by
encountered words and flowers embroidered by
Syrian women on refugee tent installation ‘Am I My
Brother’s Keeper’, by artist Kate Daudy and
supported by UNHCR UK. Hull was also declared a
City of Sanctuary during Refugee Week 2017.

Refugee W eek at the V&A
One of over 20 museums that took part in
Refugee Week 2017, the Victoria & Albert
Museum in London held a special Refugee
Week programme of 21 events, attended
by over 4,000 people. Highlights included
music and poetry performances, a refugee
and

LGBTQ

tour

of

the

museum’s

collections, music workshops led by young
refugees and a discussion of the role of the
museum in the ‘migration crisis’. V&A also
ran virtual tours of refugee-related objects
from their collections, which reached an
estimated 280,000 people.

“Refugee Week was fantastic, and a big success for us in that we had involvement
from departments across the museum participating and contributing to events.”
- Fa uns ia Tucker, V ictoria & A lb e rt M use um
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W aving Hello, Oxford

On 25th June, thousands of paper boats fill Bonn Square in Oxford for the culmination Waving
Hello, a six-month community art project by Oxford Concert Party. Members of the public added
their own boats to the installation, symbolising the benefits of trade and travel, as well as those
who

have

lost

their

lives

trying

to

reach

safety

across

the

Mediterranean.

Through Waving Hello, nine artists worked with Oxford primary schools, local refugees
organisations, detainees at Campsfield detention centre and the Ashmoloean Museum to
challenge ideas about refugees and explore our shared humanity.

"I had the idea about a year ago but it was beyond my expectations. It was
absolutely breathtaking to see Bonn Square totally transformed. It was wonderful
and it was all about promoting a message of peace and compassion."
Isabel Knowland, O xford Concert Party, in the O xford M ail
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Events: Refugee Festival Scotland 1

George Square, Glasgow. Solidarity on World Refugee Day 2017 © Roddy Scott

Coordinated by the Scottish Refugee Council, Refugee Festival Scotland - which ran 20
June - 2 July and had the theme ‘Connect’ - saw approximately 10,500 people attending
and taking part in over 104 events at 17 local authorities across Scotland.
Locations included new local authority areas, including Aberdeenshire, Moray and the
Scottish Borders, where families were being resettled for the first time as part of the UK
Government’s Syrian re-settlement programme.
Open Programm e
The festival had a positive response to its open programme, which is an open call for
artists, cultural and voluntary sector organisations to hold events in collaboration with
refugees and in response to refugee experiences. Seventy-one visual arts, film,
discussion, family and schools events and activities were registered as part of the
festival’s Open Programme, including Iranian artist and photographer Iman Tajik’s ‘Who
Is?’ exhibition at The Civic Rooms, Glasgow, and a programme of discussions,
workshops, films and talks by Glasgow Refugee Asylum Migration Network (GRAMNet).

“Really nice to see the community coming together – this is the Glasgow/Scotland I
want to live in.”
Attendee, ‘Share W ith Us’ event, Garnethill M ulticultural Centre

1

For a full highlights and impact report of Refugee Festival Scotland, contact Scottish Refugee Council
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Creative Com m unities
Scottish Refugee Council offered grants to 33 community groups through its Creative
Communities Fund, which supports refugee focused or led community groups to deliver
activities that will strengthen their connections with receiving communities.
Signature Events
On World Refugee Day (20 June), Scottish Refugee Council and partners coordinated an
action in Glasgow City Centre that brought diverse members of the public together to
form a human chain within George Square, symbolising solidarity and connection with
refugees.
On

the

same

day,

Refugee

Festival Scotland was officially
launched

at

The

Lighthouse,

hosted by actor Sanjeev Kohli and
featuring live music from classical
Syrian guitarist Ayman Jarjour,
Maryhill
Joyous

Integration
Choir,

Network’s

dancers

from

Colours of Life and an exhibition
coordinated by Refuweegee of
letters from locals to recently
arrived

refugees

in

Glasgow.

“’Colours of Life’ Dancers, Refugee Festival Scotland
Launch © Angela Catlin

The start of Refugee Festival Scotland was heralded by ‘You, Me and a Cup of Tea’ on 17
June, a Great Get Together event hosted by Scottish Refugee Council and
Refuweegee as part of the Cup of Tea with a Refugee campaign, that saw old, young and
new Scots sharing tea, sandwiches, cake and stories in the Glasgow sunshine.
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Events: Refugee Week Wales

Coordinated by Welsh Refugee Council, Refugee Week Wales held over 25 events,
including over nine in Cardiff, over five in Swansea, at least two in Newport and two in
Wrexham, attracting an audience of around 450.
At Wales Millennium Centre, the ‘Creating Sanctuary’ exhibition showcased narrative
portraits of six volunteers working with refugees across Wales, by Cardiff-based
photographer Nigel Pugh.
A second exhibition, ‘Why We Flee’, by photographer Glenn Edwards, toured four
venues including Swansea Waterfront Museum, where visitors were addressed by people
who had been through the asylum system, two of whom were also interviewed by BBC
Wales.
The Refugee Week Wales programme also featured poetry and writers events, several
film screenings, family activities, music and a table tennis and a football tournament.
"I enjoyed hearing people's stories and it gave me a better understanding of how
asylum seekers feel and the hardships they are enduring while waiting.
An excellent event."
- Visitor, ‘W hy W e Flee’ exhibition
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Events: Refugee Week Northern Ireland

At least 11 events took place in Northern Ireland, in Belfast, Ballymena and Downpatrick.
The programme encompassed film, theatre and music, information sessions for people
working with refugees and asylum seekers and social events for the whole community,
ranging from the launch of a report on destitution to a Great Refugee Week picnic in
Ormeau Park. Refugee Week Northern Ireland is coordinated by NICRAS.
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MEDIA

Refugee Week 2017 gained a wide range of media coverage at the national, regional and
local levels, including print, online, radio and TV.
In 2017 support for Refugee Week’s media work moved to IMiX, which funded a media
consultant to lead on the campaign, in consultation with national partners through the
Refugee Week operations group.
Media mentions of Refugee Week reached an estimated 47 million people, a significant
increase on the estimated 7 million in 20162. This large growth can partly be explained by
the greater time allocation given to the Refugee Week media consultant following
partnership with IMiX and the greater capacity of Refugee Week UK Coordinator for
media work thanks to funding from Ben & Jerry's Foundation, as well as the lesser
significance of the ‘Brexit effect’ of 2016 and media fatigue of 2015.
Coverage focused on human stories about refugees and their new communities, as well
as promoting Refugee Week events and encouraging people to take part. Highlights
included Refugee Week features in National Geographic Kids magazine, BBC News,
Daily Mirror, Guardian, Independent, Metro and Evening Standard, a Press Association
package, Huffington Post blog series, and mentions in the Times and the Telegraph, the

Methodology: total readership of all the publications which covered Refugee Week were totaled, and daily
online readership figures multiplied by 30 to get a monthly figure, leaving print readership figures unadjusted,
while publications which covered Refugee Week more than once were double counted. The resulting figure
was divided by 40 (to reflect an estimated one in 40 chance that someone reads that particular article in the
publication).

2
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latter encouraging readers of its London listings to “show solidarity during Refugee
Week”.
Features in special interest publications reached ‘beyond the bubble’ to audiences
interested in design, sports and museums, while at the regional and local level, headlines
such as ‘Refugee Week 2017 was Swindon’s biggest yet’ and ‘Hundreds celebrate
Lancaster’s City of Sanctuary status’ reflected positivity about Refugee Week and pride in
local support for refugees.

“I trust the people of this country so I’m not afraid to campaign and I believe that
when enough people understand us, understand the difficulties we face,
things will change for the better.”
- M aya Ghazal, aspirating aviation engineer and refugee from Syria,
in the Huffington Post
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Media: Refugee Festival Scotland

Refugee Festival Scotland Media Awards © Roberto Ricciuti

M edia Awards
Produced by Scottish Refugee Council in partnership with British Red Cross and the
National Union of Journalists, the 9th Refugee Festival Scotland Media Awards drew 100
people from the media and voluntary sectors to Glasgow Art School on 29 June, to
celebrate the most compelling, accurate and fair stories published in the Scottish media.
With pieces filed from Lebanon to Calais, the winning entries ranged from an online minidocumentary on Dungavel detention centre to an in-depth multimedia piece on domestic
abuse faced by refugee women.
M edia Coverage
Refugee Festival Scotland was positively received by the mainstream media, with all
major Scottish newspapers covering its World Refugee Day celebration and carrying its
messages, including with substantial page leads and double page spreads. Several
outlets also covered the launch of the programme, and local media had particular
success in the Highlands and Angus, areas which have not previously covered refugee
issues substantially.

Media: Refugee Week Wales
Refugee Week Wales' ‘Why We Flee’ exhibition was covered by BBC Wales news,
featuring interviews with two speakers with refugee experience.
The ‘Creating Sanctuary’ exhibition featured on BBC Radio Wales and the Western Mail,
in addition to several blogs.
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SOCIAL MEDIA

Reflecting the theme of Our Shared Future, the Refugee Week 2017 online campaign
encouraged social media users to share content celebrating what people from different
communities have achieved together, as well as promoting Refugee Week as a festival.
The hashtag for the week was #OurSharedFuture.
As in previous years, the Refugee Week partnership worked with a social media
consultant to plan and deliver this campaign.
Reach
The campaign achieved an estimated reach of over 500,000 during the week, which is
double that of 2016. This is also a conservative estimate, as it does not include the reach
of the #OurSharedFuture hashtag (reports on hashtag reach are very costly). What’s
more, the Thunderclap campaign promoting Refugee Week, which was launched on 12
June, reached an estimated four million accounts.
The reach of the social media campaign was boosted by engagement from high profile
individuals and organisations such as author Neil Gaiman, artist Ai Wei Wei, the Young
Vic Theatre and UK Scout Association, as well as several mainstream institutions outside
the refugee sector, such as unions, councils and adoption agencies.
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The Cam paign
Across Facebook, Twitter and Instagram, users were invited to share what Our Shared
Future means to them. Several responses were then shared as Refugee Week graphics.
Other social media resources included a video featuring Refugee Week supporters
sharing their visions for Our Shared Future, and graphics featuring positive messages on
the theme.
Graphics and corresponding blog posts
told stories of five artists, schools and
community leaders building Our Shared
Future (also featured on promotional
posters and postcards), while other
graphics promoted Refugee Week
events.
Social media users were also provided
with an online social media pack
including blank graphics for them to
promote their own Refugee Week
events, and suggested social media
posts.

Engagem ent
There was a marked increase in active engagement on social media this year, which
could be due to more time invested in social media by the Refugee Week coordinator,
having a simple social media ask, and greater social media support being given to local
organisers, 200 of whom received media and social media training in the run up to
Refugee Week (at the Refugee Week Conference in February 2017, and at five locations
across England in the run up to June 2017). Local organisers also made use of online
media and social media resources, which were accessed 620 times during June 20173.
Greater engagement from Refugee Week’s national partners was another positive
development, including through sharing responses to the Our Shared Future theme from
directors, and in some cases, clients and volunteers.

3

Unique page views 1–30 June 2017
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Finally, this year saw an increase in user-generated content, including personal or artistic
responses to the theme Our Shared Future, and several unprompted blog posts.

Social Media: Refugee Festival Scotland
The hashtag #RefugeeFestScot was used in Scotland, where engagement also increased
this year, with over 114,000 engagements on Facebook and over 8,750 on Twitter. In
addition, an animated video produced by Scottish Refugee Council to launch the festival
reached over 5,000 people.

25

PROMOTIONAL MATERIALS

© Marcia Chandra

Rendered in a bold, ‘screen-print’ style, Refugee Week’s 2017 posters and posters
featured four real-life stories of Our Shared Future: artists, community leaders and school
projects bringing diverse communities together.
The stories also featured as social media graphics, and told in more detail as blog posts
on the Refugee Week website.
A total of 2,000 posters and 20,000 postcards were distributed free to event organisers
nationwide, and the eye-catching designs proved popular with passers-by.

Promotional Materials: Refugee Festival Scotland
Refugee Festival Scotland was promoted through the distribution of 15,000 flyers, 1,600
A3 posters and 56 street posters.
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Merchandise

In line with the design of the Our Shared Future promotional materials, Refugee Week
designed a colourful new t-shirt for 2017. The t-shirt proved a popular addition to the
Refugee Week badges, balloons and other merchandise sold via the Refugee Week
website, with over 100 Our Shared Future t-shirts sold over the Refugee Week season.
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EDUCATION AND CREATIVE LEARNING

Year 4 & 5 children at Atkinson Primary celebrate Refugee Week, image @Bigfoot_NE

Thousands of children and young people took part in Refugee Week 2017 in hundreds
schools and colleges across the UK. While it isn’t possible to know exactly how many
schools celebrated the Week, one indicator is that the British Red Cross Refugee Week
2017 schools resource was downloaded over 3,700 times 4 , while the Refugee Week
schools resources were viewed over 6,500 times during June 2017.
Education: Resources
Educational practitioners made use of a wide range of schools resources created
especially for Refugee Week 2017, from British Red Cross’s secondary resource on the
theme of Our Shared Future to a Youtube video-guide to writing a poem for Refugee
Week by poet Simon Mole for Salusbury World.
Several resources used creativity and
the arts to encourage young people to
engage
in
refugee
experiences.
Supported by Counterpoints Arts and
British Red Cross, Music Action
International created a new Harmonise
schools resource enabling UK school
students to learn a song written by
Everyday People: LDN, a group of
young refugees and asylum seekers,
with a message of peace and equality.

4

Everyday People: LDN © Music Action International

May – September 2017
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Grumpy Sheep’s musical As Free As A Bird, which uses an animal adventure story to raise
awareness among younger children, was also released for Refugee Week 2017.
Education: Activities
These four brief case studies show
some of the ways young people
engaged in Refugee Week:
1. Counterpoints Arts worked with
Refugee Week partner IOM and
Lifeworlds Learning on Building
Tomorrow Together, which saw UK
schoolchildren and Syrian refugee
children in Lebanon sharing their
hopes for the future on paper leaves,
which were displayed on a shared tree
at Refugee Week at Southbank Centre
on 24 June.
2. Hackney Museum ran interactive workshops for primary schools based on stories
collected by the Child Migrant Stories project. Children explored objects in suitcases,
which told the story of a person who had moved to Hackney as a refugee. They also had
the chance to meet one of the people whose story they had investigated.
3. The UK Scout Association developed a resource to help young people learn about
refugees and how they can take positive action locally, and held a training event for older
teen Scouts on how to use and disseminate the learning to younger members.
4. Norwich Millenium Library exhibited work by over 200 local school children, including
books they had made celebrating the countries refugees come from, creative writing on
having to flee your home, self-portraits highlighting what we have in common and
welcome posters for newcomers to Norwich.

“My highlight was having students thank me for helping their classmates understand
their experience and seeing young adults want to get involved and volunteer with
refugee charities.” - Organiser of activity with young people

“My highlight was seeing our Refugee pupils shine when they shared their
stories and culture to younger pupils. Their confidence was really boosted.
Also, seeing pupils at other schools open their minds and change their
opinions of refugees.” – Organiser of activity with young people
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RECOMMENDATIONS
Events
•

Make resources and information available to local organisers earlier

•

Provide further support for local organisers in the areas identified in the feedback
survey (see box on p13), including through Refugee Week Conference 2018

•

Continue to build diverse partnerships to bring Refugee Week to new spaces and
audiences

Media

•

Publicise a deadline for information about events to be submitted for inclusion in
press releases

•

Work with spokespeople on a longer-term basis, providing training and mentoring
in the run up to Refugee Week

Social Media
•

Successes that should be repeated next year were the Thunderclap campaign,
having a clear and simple online ask, consistent engagement from national
partners, doing some paid advertising on Facebook and gathering usergenerated content ahead of time

•

Continue to share quality content throughout the year to build audience,
including Instagram, where Refugee Week’s following remains smaller than other
channels

•

Continue to provide resources and template graphics to local organisers

Schools
•

Explore new partnerships to help Refugee Week reach even more schools
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REFUGEE WEEK 2018
Refugee Week 2018 (18-24 June) will be a special anniversary celebration, marking 20
years of Refugee Week highlighting refugee experiences and bringing communities
together. Anyone can get involved by holding or attending event or activity, or taking
part in the conversation online – take a look at the Refugee Week website for more
information, or contact Refugee Week UK Coordinator Emily Churchill Zaraa:
emily@counterpointsarts.org.uk.
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