
 
Refugee Week 2018 

Engaging local media 

Interviews 

As part of your press release, you may offer an interview with an individual connected to your story so 

that a journalist can secure extra information. Similarly, a journalist may approach you to setup an 

interview. 

Interviews – particularly those on radio and TV – can be daunting experiences. However, they can 

also provide a fantastic opportunity to get your message and aims across – they are also easier to do 

than you may think! 

 If it’s a broadcast interview, you should speak to the producer and get some details of the kind 

of interview it’ll be. You’ll have the option of doing it ‘down the line’ (over the phone), in the 

studio, or they might want to do it at a certain location in the field. It might also be ‘pre-rec’ 

(pre-recorded, they will edit it and piece it together into a package which they’ll air later) or it 

might be live. Most interviews will be one on one with the presenter, but you should check that 

there won’t be anyone else involved too. 

 Confirm the purpose of the interview. Most journalists will not give you exact questions, but 

can provide themes they would like to speak about.  

 Safeguarding. If there are any safeguarding issues with your storyteller / interviewee, ensure 

these are agreed as ‘no go’ areas before any interview. Also ensure that the person being 

interviewed is completely aware of what they are going to speak about and where it will be 

used. 

 Be confident. You are the expert and most people at home will be completely new to what you 

are speaking about. 

 Prepare your key points; identify two or three key points you want the journalist to take away 

from the interview and reduce them to simple sentences. For example with regard to 

attendance at a Refugee Week event: 

o It is a chance to celebrate and highlight the contribution that refugees make 



 
o It will be great fun / interesting 

o It provides a chance to meet with new people and strengthen our community 

 Avoid jargon, acronyms and technical terms. When you’re an expert on a subject this is easier 

said than done, but jargon can be off-putting to your audience.  

 There is no such thing as off-record; if you say something that a journalist finds interesting 

they will use it.  

 Show your personality; people respond to people so be natural and talk as if you were being 

interviewed by a friend. 

 Take your time and a breath! Speaking slowly or taking a pause can make you appear more 

confident and easy to understand. 

 Focus on conversing and connecting with the interviewer. Ignore the rest. 

Additional information 

If you have any questions or require any additional support with your media efforts, please contact the 

Refugee Week press officer Niall Mann: 

 niallm@covrefugee.org / 02476 227254 ext 222 / 07788 973474 
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