
 
Refugee Week 2018 

Engaging local media 

Media Strategy 

 Aim. Identify what coverage you would like to secure – the purpose and aim of doing it – and 

where you would like it to appear. It could be to make people aware of an event, or to 

highlight a personal, human interest story. 

 Research the individuals or media outlets you will be contacting. Find out if they have 

covered relevant stories before, or are covering a different subject matter to which your story 

could relate. Use this within your pitch. 

 Preparation is key. Journalists are extremely busy and it may take more than one pitch to 

secure coverage. Aim to send out your press release at least two weeks before your event or 

deadline. Similarly, ensure you have all the relevant information a journalist may want. This 

includes potential interviews. If a journalist is interested, they may be working to a tight 

deadline. 

 Make it personal and use storytellers. Whatever your story is about, for local news, it is the 

people and local angle that will make this relevant and helps bring your story to life. Is there 

an individual – e.g. a volunteer or refugee – that is directly involved in your event and willing 

to tell their story? Why does your story matter to this location? 

 Provide the national link. What happens locally during Refugee Week is connected to other 

people and organisations from around the UK in a huge show of solidarity to celebrate and 

highlight the resilience and contributions of refugees. If you have the opportunity, highlight this 

and it will strengthen your story. 

 Consent and safeguarding. While storytellers are a vital tool in achieving the aims of your 

media strategy, you should only use if the individual is happy to do so. Always consider the 

wellbeing of any potential storyteller. Ensure you secure consent from the individual before 

conducting any media with them and address any concerns. For example, local media 

coverage will most likely be covered online too and thus accessed from anywhere around the 

world. Could this potentially cause any issues, and would it be better for the person to remain 



 
anonymous?  Confirm with them anything they would not like to speak about and agree this 

with a journalist in advance.  

Additional information 

If you have any questions or require any additional support with your media efforts, please contact the 

Refugee Week press officer Niall Mann: 

 niallm@covrefugee.org / 02476 227254 ext 222 / 07788 973474 
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